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Poultry Pool Direftors Issue Statement

_uif— tia——flu—— m — aa«— bb-

Whereas the officials of the so- 
called Protective Association (and 
their backers) persist in their cam
paign of villification and person
alities against certain of our em
ployees, we make the following 
statement on behalf of the Board 
of Manitoba Co-operative Poultry 
Marketing Association, Ltd.:

1. The vital issue, on which 
producers vote Feb. 16 to 23, is 
the Poultry Marketing Plan.

2. This Plan was prepared on 
instructions from delegates repre
senting our entire membership, 
assembled in Annual Meeting.

3. The members of our Board 
have recorded ’their unanimous 
endorsation of the Plan. We em
phatically urge our members (and 
all producers) to vote “Yes” 
for it.

4. Our Board has pledged its 
utmost effort to get the facts of 
the Plan to producers—so that 
producers may vote in their own 
best interests.

5. In our opinion: the vicious 
attack of “Protective” officials 
(and their financiers) do not help 
producers reach a clear under
standing of the Plan—but serve 
the purpose of beclouding the real 
issue. We urge producers: Re
fuse to be diverted from the real 
issue—Study the Plan—Vote on 
the Plan.

6. Insinuations that our Co
operative is the creature of any 
single man are insults to our 21,-
000 members—who control our

Association democratically, under 
our constitution. Such insinua
tions are ridiculous—and false. 
Remember—you vote on the Plan. 
Study the Plan.

7. The “Protective” officials 
(and their backers) are relying on 
criticism of W. A. Landreth, our 
General Manager, and the salary 
our Associations pay him, to di
vert producers from studying the 
Plan. For the first two years of 
our Pool’s existence, Mr. Land
reth worked entirely without re
compense. Never, at any time 
during his twelve years of service 
to our members, has he suggested 
to the Board what his wages 
should be. The records of our 
Association verify this. These 
records are open to any member 
who wants the truth. Any dele
gate _ inquiring at any annual 
meeting has got full information 
about all salaries. We challenge 
the  ̂ “Protective” officials (and 
their principals)—or anyone else 
—to refute these statements.

8. If the “Protective” officials 
(and  ̂ their financers) are honest 
in discussing salaries, they will 
tell you the salaries and profits 
that all brokers and dealers take 
fiom your product (and now use 
so lavishly in their campaign to 
kill your Plan). Such full in
formation would be of real use to 
producers in studying the Plan.

9. We have refused to discuss
the “Protective” officials and their 

private and business records_

past or present. W e refuse to do 
so now—except to state that, in 
our opinion, any honest compari
son is not to the discredit of our 
employees or the members of our 
Board.

10. Remember—the issue be
fore the producers does not centre 
in any one individual or small 
group. The issue is vital to 250,-
000 W  estern producers—and 
thousands of dealers who handle 
their product. The real issue is:

Do You W ant: Efficient, or
ganized marketing of your eggs 
and poultry—under your own dir
ect control?

Or Do You W ant: Disorgan
ized, demoralized markets—open 
to every attack of bootleggers, 
outlaws and profiteers?

11. We urge all producers: 
Study the Plan. Allow no per
sonal antagonisms to rob you of 
its benefits. Vote “Yes” Febru
ary 16th to. 23rd.

12. If you vote this Plan into 
operation, we, as your Local 
Board, will do our utmost to 
carry on in the best interests of 
all Manitoba poultry producers— 
until next October, when all pro
ducers will elect a new Local 
Board.

If the Plan is voted down, we 
will do our utmost to serve our 
Co-operative Poultry Marketing 
Association as our members may 
direct.

W. S. Murray, Pres.
A. W. Badger, Sec.

CO-OPERATORS — FORWARD MARCH f
REGISTER AND VOTE FOR THE POULTRY MARKETING SCHEME!

VOTE FOR—
Efficient, o r g a n i z e d  
marketing of your eggs 
and poultry — under 
your own direct con
trol!

LET US 
ADVANCE!

VOTE FOR—

BALLOT
ARE YOU IN FAVOR OF 

The Manitoba Poultry Marketing Scheme referred
registration form?

w o  I _________________________

Control of Producers ausiness-for PrnJ„r<,rl

VOTE AGAINST—
Disorganized, demoral
ized markets—open to 
every attach of boot
leggers, outlaws and 
profiteers!

DON’T
RETREAT!

•■by Producers



FREE LOANS FOR According to a survey made by led to a fall in total imports with
AUSTRALIAN FARMERS the Oxford Agricultural Research an increase in imports from with-

Institute the effect of food import in the Empire and a decrease from
The Commonwealth Govern- restrictions in Great Britain has other countries.

ment of Australia and the several 
states have agreed upon a plan 
of debt adjustment for farmers 
under which the Commonwealth 
Government will provide a per
manent fund of approximately 
$58,000,000 over a period of about 
three years, from which farmers 
may secure advances to reduce 
their debts. The money will be 
distributed from the federal gov
ernment through the state gov
ernments and will carry no in
terest charges either to the state 
governments or the farmers, ex
cept that the state governments 
are permitted a measure of dis
cretion to meet certain cases 
where the charging of interest 
would not prove onerous.

The money will only be advanc
ed to farmers who have made a 
debt - reducing agreement with 
creditors. Where a creditor refuses 
to make a composition—he is un
der no compulsion to do so—the 
farmer is out of luck, although ac
cording to the Australian farmer’s 
viewpoint it will be the creditor 
who will be out of luck because 
he will never get his full debt out 
of the security he holds. The 
state governments and Common
wealth Government have agreed 
upon the obligations of each with 
regard to the working of the plan 
and the machinery of operation 
which each will set up.

TERMINAL ELEVATORS 
FOR ARGENTINA

According to a despatch to the 
New York Times from Buenos 
Aires, a Canadian-English syndi
cate has reached a tentative 
agreement with the Argentine 
government calling for construc
tion of eight terminal grain ele
vators to cost approximately $11,-
000,000. They would be paid for 
in grain, meat and other Argen
tine products.

The Times says the syndicate 
was formed by the Clarence B. 
Howe company, of Port Arthur, 
Ont., and Henry Simon, limited,? 
of England, operating in Argen
tina as Howe and Simon. The 
paper says Baring Brothers and 
company, limited, of London, will 
finance the operation.

Sun life  Assurance Company
of Canada

S ix ty - fo u r th  An nual  Report  — 1 9 3 4

ASSURANCES IN FORCE, December 31,
1934 ............................................. ' - - $2,748,725,403

This large amount, the accumulating estate* 
of nearly a million Sun Life policyholders, will 
become payable to them or their dependents 
during this generation—a stabilizing factor of 
great social and economic value.

NEW ASSURANCES PAID FOR - - 236,215,901

IN C O M E ..................................................... 159,251,028
DISBURSEMENTS...................................... 115,661,302
EXCESS OF INCOME OYER DISBURSE-

M ENTS.....................................................  43,589,726

PAYMENTS TO POLICYHOLDERS AND 
BENEFICIARIES:

During the year 1934 - 88,160,206
Since Organization - - - - -  888,330,239

A S S E T S .....................................................  665,378,716
Bonds: government, municipal, public utility 
and others; stocks, preferred and common; 
loans on mortgages; real estate; loans on Com
pany policies; cash in banks, and other assets.

L IA B IL IT IE S.............................................  651,115,551
Almost nine-tenths of this sum represents the 
policy reserve—the amount set aside to guar
antee all policy payments as they become due.

PAID-UP CAPITAL ($2,000,000) 
and balance at credit of share
holders’ account . . .  $3,299,728

RESERVE for depreciation in
mortgages and real estate - 5,012,619

S U R P L U S ..............................  5,950,818
\ -------------- $14,263,165

The valuation of bonds and stocks has been made in accord
ance with the basis authorised by the Insurance Department 
of the Dominion of Canada, and in conformity with the bases 
authorized by the Departments of Insurance of the various 
Provinces of Canada, and the National Convention of Insur
ance Commissioners of the United States. Policy liabilities have 
been valued by the full net level premium method, a standard 
m m  exacting than is required under the provisions of th« 
Dominion Insurance Act.

Sun Lite Assurance 
Company of Canada
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The Progress of Manitoba Pool Elevators s

I

The following survey of the 
operations of Manitoba Pool Ele
vators has been prepared by Mr. 
Paul F. Bredt, President of the 
organization:

At the time of the re-organiza
tion and the signing of the Four 
Party Agreement in August,
1931, our one hundred and fifty 
Local Elevator Associations owed 
$2,100,000.00 to the Province of 
Manitoba. This capital indebted
ness now stands at $1,649,402.67 
—a reduction of over $450,000.00.

About the same time Terminal 
No. 1 at Port Arthur was pur
chased from the Saskatchewan 
and Alberta Wheat Pools for 
$371,246.09. Three yearly pay
ments totalling $111,373.80, have 
reduced our liability on account 
of the terminal to $259,872.29.

In this connection it should be 
remembered that the last three 
years were not normal crop sea
sons. In spite of this, however, 
out total capital debt has been 
reduced by over $560,000.00.

Credit Arrangements 
Three years ago, owing to the 

change from a contract pool to 
a grain handling organization, 
Pool Elevators could not obtain 
a line of credit from the banks, 
as we had no Working Capital of 
our own and no provision was 
made in our set-up for the accu
mulation of same. Before we 
could begin operations the Pro
vincial Government had to grant 
us a loan of $300,000.00 for Work
ing Capital, and even then it was 
necessary that our account with 
the lending banks be guaranteed 
by the Dominion government.

The signing of the Supplemen
tary Agreement in February,
1933, marked the turning point in 
our operations. One clause of 
this agreement provides for the 
building up of Working Capital 
out of surplus, and as a result of 
same, in spite of poor crops and 
comparatively small handles, Pool 
Elevators have accumulated a 
Working Capital of $150,000.00 
from this source. Authority was

also given by all Local Associa
tions, that accrued interest on 
Growers’ Equities and all Mem
bership Funds be left with Head 
Office for Working Capital pur
poses. This latter fund adds al
most $100,000.00 to our liquid as
sets.

Influenced no doubt in large 
measure by these decisions, there 
has been a decided change in the 
attitude of the lending banks, and 
since August, 1933, we have been 
operating without a Dominion 
Government guarantee. No diffi
culty has been experienced in the 
last two years in arranging for 
the necessary credits; as a matter 

*of fact, the banks are keen to sup
ply us with all the money we 
need for our operations.

Confidence Established
Three years ago the Govern

ment of Manitoba appointed an 
official representative, who at
tended all our Board Meetings, 
with full veto powers in mat
ters respecting expenditures of 
money.  ̂ While such a represent
ative still holds office, and is be
ing kept advised of any special 
transactions, there is absolutely 
no interference in our regular 
business operations and we are 
left free and unhampered in our 
efforts to further build up and 
consolidate our Manitoba Pool 
Elevator organization. The rela
tionship between the manage
ment of Pool Elevators and the 
representative of the Govern
ment, as well as members of the 
Cabinet, is on a sounder, broader 
basis; it rests on mutual trust and 
confidence. On various occasions 
Premier Bracken has given public 
expression of this confidence in 
the Board and management, and 
in our ability to fully repay the 
debt we owe. There is not the 
slightest doubt that this latter 
prediction will be fulfilled.

The feeling of uncertainly and 
lack of confidence which existed 
three years ago amongst business 
and financial interests, and per
haps even in Government circles,

towards our organization, has en
tirely disappeared.

Last, but by no means least— 
and this is the most encouraging 
phase of three years unceasing, 
conscientious efforts on our part 
—there is now developing and 
steadily increasing, a return of 
confidence by Manitoba farmers 
generally in the ability of Pool 
Elevators to carry on successfully 
and liquidate their indebtedness 
to the Province.

We are in the midst of another 
extremely difficult year, but given 
the same loyal support and pa
tronage we have enjoyed in the 
past, it can be definitely stated 
that all obstacles will be over
come, and finally our modern and 
efficient grain handling facilities 
will be wholly owned by our 
member patrons.

Importance of Supplementary 
Agreement 

The Supplementary Agreement 
previously referred to, also pro
vides for the pooling of operating 
expenses and interest on the cap
ital debt. This should be of 
particular interest to those Asso
ciations which in the last few 
years, through no fault of their 
own, have been unable to meet 
their obligations. Their overhead 
has been paid by other more for
tunately situated Locals. The 
points which have been helped in 
this respect, are not expected to 
repay these amounts in the fu
ture. In addition, their capital 
payments also are being made by 
these Associations, which thereby 
acquire an ownership interest in 
the elevators assisted. This means 
that even though some Locals are 
at present unable to meet their 
commitments, their capital debt is 
being reduced from year to year. 
When normal conditions once 
more return, they will be able to 
go ahead and take care of their 
own payments, unhampered by 
ar- a r s  of principal or interest, 
w ich otherwise would have ac
cumulated during the period of 
poor crop years. This is a point 
which, when fully realized by 
members of the affected stations, 
s lould and will dispel any feeling- 

iscouragement while temporarily



Egg Marketing Scheme for Great Britain
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having to accept help from other 
stronger Associations. The ac
tion of our more successful Locals, 
thus effectively and truly co-oper
ating with the weaker units, can
not be too highly commended. 
It means the strengthening and 
consolidating of the whole co
operative movement in the Prov
ince, and will insure its continued 
operation. Such action cannot 
fail ultimately to re-act to their 
own financial benefit also.

1934-35 Operations
Deliveries in the fall months of

1934 have been at an unprece
dented rate, with the result that 
at the beginning of January our 
receipts were about a million 
bushels greater than a year ago. 
They are bound to drop off from 
now on, but the indications are 
that our total handle will come 
up to our 1933-34 final figures.

Earnings, while not on the same 
high basis as in the preceding 
season, on the whole have been 
satisfactory to date. At this time 
it is impossible to make a definite 
statement as to the probable out
come of the current year’s oper
ations. In the last few weeks, 
however, we have made a careful 
survey, and have every reason to 
look forward with hope and con
fidence to another satisfactory 
year-end statement, which will 
enable us to meet all our obliga
tions to the Government due in 
1935.

TWENTY MILLIONS FOR 
AUSTRALIAN FARMERS
The Royal Commission appoint

ed by the Australian government 
to inquire into and make recom
mendations on the production and 
marketing of wheat, made a sup
plementary report late in Novem
ber in which it was recommended 
that approximately $19,000,000 
should be set aside for distribu
tion to farmers through the state 
governments in the following 
manner:
1. A subsidy of 6 cents per bush

el on all wheat marketed in 
the present crop year, estimat
ed to require about $7,000,000.

2. A bounty of three shillings 
(75 cents) per acre on all land 
sown to wheat, estimated to 
require about $9,500,000.

3. The remainder, about $2,500,-
000, to be used in specidl cases 
of assistance in accordance

An Associated Press despatch 
of February 8 states that a mar
keting scheme for eggs for Great 
Britain has been prepared which 
involves a fixed national price for 
home-produced eggs.

The price will be fixed each 
week by a special committee of 
the marketing board sitting in 
London, and the price will be by 
the dozen, which retailers shall 
pay to suppliers, according to 
grade.

Consumer Informed
Each week, the national-fixed 

price will be made public, so the 
consumer will know whether he 
is being over-charged or not. The 
price is variable only in the case 
of bulk sales to wholesalers and 
co-operative stores, or chain 
shops, which will be allowed a 
discount.

Producers everywhere will re
ceive a fixed national price for 
the week less any discount grant
ed for bulk supplies, and a station 
service charge covering the cost 
of collection, grading, packing 
and delivery. There will also be 
a levy, probably not more than 
two cents, per 10 dozen eggs, to 
cover the administration cost.

with a recommendation which 
the Commission will make 
later.

4. A processing tax on all Aus
tralian made flour of an 
amount which is calculated to 
raise the domestic price of 
flour to what the price would 
be if the farmer were getting 
between $1.05 and $1.20 a 
bushel for his wheat. This tax 
is to be maintained as a per
manent method of raising 
funds to subsidize the wheat 
producers and lessen the gap 
between the economic status 
of primary and secondary in
dustry.

WHAT ARE THEY IN THE 
BUSINESS FOR?

In any event why should the 
Prime Minister of Canada, or say, 
the humblest wheat grower in 
Australia, expect that Dreyfus,

Every area of production will 
have a licensed packing station, 
owned or controlled by the mar
keting board itself.

200 Egg Stations
The packing stations alone will 

be responsible for collecting, grad
ing, packing and delivering eggs 
to the wholesalers and retailers. 
It is estimated 200 of these sta
tions will be needed.

All producers owning more 
than 25 adult fowls will, with a 
few exceptions, have to register 
with the board and sell their eggs 
through the area packing station.

The marketing board, it is fur
ther proposed, shall buy surplus 
eggs during the spring glut and 
store them for sale in the autumn 
and winter at prices lower, of 
course, than the new-laid pro
duct.

It is estimated that $2,500,000 
will be required to set up the ad
ditional packing stations- Ad
ministrative costs will probably 
be about $750,000 a year.

Annual production of eggs in 
England and Wales has increased 
about 1,900.000,000 in the last ten 
years. The output is now esti
mated at 3,250,000,000.

or Bunge, or any firm of grain 
dealers who are in the business 
for the express purpose of mak
ing profit, will concern themselves 
either with the price of wheat, or 
any suggestion to regulate sup
plies? They make their profit 
on a per bushel basis, and the 
more wheat they handle the more 
profit they make. The lower the 
price of wheat, the larger quan
tity they can merchandise Avith a 
given amount of capital, nor do 
their overheads increase propor
tionately. If they can gain a 
footing in the wheat business in 
Canada, and so add to the amount 
which they already do in Argen
tina and Australia, it means more 
pi-ofit and more influence in the 
market, and it is natural to ex
pect them to do it. Why should 
they refrain? W hy should intel
ligent farmers expect them to do 
otherwise? It isn’t reasonable.

— H on T. H . B a th ,  in  P r im a ry  
P ro d u c e r , W e s te rn  A u s tra lia .
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THE FREE P R E SS  AND THE 
M ARKET ING  SCH EM E

In a recent issue the Winnipeg Free Press, dis
cussing the Egg and Poultry Marketing Scheme, 
set out as it said “to submit some considerations on 
a higher plane” than that of pecuniary interest “to 
which attention might profitably be paid.” We are 
in cordial agreement with that attitude and we 
regret that it has taken The Free Press so long to 
realize that there were these other considerations. 
It has seemed to us that The Free Press, once con
sidered the medium of a highly intelligent liberal
ism, has latterly become more an obstinate defender 
of things as they have been and less the protagonist 
of the progressive changes which a developing 
civilization and a better social order demand. With 
that criticism let us look at these special consider^ 
ations.

Monopoly
First, the marketing scheme is condemned be

cause, The Free Press says, it creates a legalized 
monopoly, and monopoly is a crime and may in 
practice develop grave injustices to the mass of 
the people. Monopoly, even in Canada, is not a 
crime except where it demonstrably operates to the 
detriment of the community. Its effect upon com
munal well-being is the only test of a social char
acter that can be applied to a monopoly or for that 
matter any form of economic organization. Mono
poly is_wrong only when it injures the community. 
There is a world of difference between a marketing 
monopoly consisting of the whole body of the pro
ducers of a given commodity operating under demo
cratic control, government supervision and the full 
light of publicity, and a monopoly set up by a body 
of private traders operating behind closed doors 
without supervision and for purely private ends. In 
the former case there is protection and security for 
the actual worker and the opportunity for the con
sumer to co-operate; in the latter there is neither 
protection nor security for either producer or con
sumer.

Power of Majorities
Next the Free Press cites the question of com

pulsion. “The monstrous doctrine is preached,” it 
says, “that there are neither legal nor moral limit
ations upon the power of the majority; it can do 
precisely as it pleases.” This is sheer declamation 
not argument. If there are legal and moral limit
ations on the power of a majority, wlio created 
them? As a matter^of social philosophy there are 
and can be no limitations on the power of the 
effective majority except such limitations as the 
majority may place upon itself, which logically 
means there are no limitations. Legal limitations

upon a majority represent law which the majority 
has created or sanctioned; moral limitations are the 
consequence of the prevailing and dominant ethical 
ideas of the community. In neither case, however, 
is a majority bound absolutely by such limitations. 
In response to changing public opinion the law may 
be altered on the authority of the majority, or 
opinion may change with regard to moral values. 
Certainly it would be foolish to say the majority is 
always right; but it is not foolish to say that the 
majority represents the prevailing idea of what is 
right, and it is of the essence of democracy not that 
the majority is right but that ag a matter of prac
tical life what it decides must prevail through the 
channels of law and the authority of the executive 
of the majority, which is the government.

It is not a “monstrous doctrine” that there are 
no limitations from the outside upon the power of 
the effective majority; it is a simple statement of 
the very conditions of social cohesion—the indis
pensable condition of democratic government. Cer
tainly we may argue against the use of the power 
in any given case, but this simply raises questions 
of opinion regarding the expediency or morality of 
the use of the power in the particular case and does 
not alter the fact of the existence of the power. 
The Free Press may hold—most people do—as an 
article of faith that the majority should respect 
certain departments of individual life, but that "does 
not affect the fact of the power of the majority.

The whole question is one of the relative limits 
of freedom and authority in the modern state, 
assuming positive action for the attainment of the 
best life, and the question is not answered so easily 
as The Free Press assumes, although its way of 
posing it is doubtless a telling way of raising irra
tional prejudices.

Compulsory Co-operation
Then we have in these circumstances the apparent 

contradiction—compulsory co-operation. Co-opera- 
ation according to The Free Press is a voluntary act 
and any other kind of co-operation “befouls and 
makes odious a cause which is one of the hopes of 
mankind.” This ardor for the cause of co-operation 
on the part of the Free Press seems to be of the 
same character as its conversion to the idea of a 
subsidy on wheat. I t  matters not apparently that 
four-fifths of our lives is passed in conditions of 
compulsory co-operation and that the only standard 
of any value by which we measure progress is the 
extent to which mankind h&s accepted and enforced 
compulsory co-operation. There is no need to cite 
examples; they abound in every society, and it may 
be remarked that almost every step in the direction 
of compulsory co-operation has been contested with 
piecisely the same arguments as are being used 
against the Natural Products Marketing Act and 
the Egg and Poultry Marketing Scheme. I t  might 
indeed be argued that it is less an invasion of 
prnate liberty to organize a compulsory marketing 
system than it is to organize a compulsory educa
tional system and. compel a lone unwilling bachelor
o pay for educational facilities for the large family

+ if- .nei^ 1.̂ )or- Compulsory education was not 
established m a day nor without a tremendous 
amount of opposition, nor were a multitude of other 
social acuities which we now accept as a matter 
ot course.



International Trade
The final argument of The Free Press, in effect, 

is that Canada is an exporting country and in order 
to retain foreign markets must maintain an open 
market in Canada. W e would have more sympathy 
with this argument if in Canada an entirely open 
market had ever been maintained or there was any 
chance of one being maintained. Canada has been 
protectionist practically since Confederation and to 
raise now the question of free trade versus pro
tection is simply, in the popular phrase, to draw a 
red herring across the trail. There is no such issue.

The position of co-operators on this matter is clear 
and definite. They do not believe in cut-throat 
competition either domestically or internation
ally; they believe in co-operation, agreement, reci
procity. I t  is just as easy to promote international 
trading along the lines of reciprocity as along the 
lines of competition and the way of reciprocity is 
more conducive to good will, understanding and 
peace than the way of competition. There is no 
obstacle to the way of co-operation in international 
trade in plans for organized marketing, but much 
to make it easier of accomplishment.

L
Like a Pig on Ice

There’s no doubt about it Bill 
was mad. He stood in the door
way of my office and if looks 
could kill Bill was out to do some, 
killing.

“Come in,” I said, “and make 
yourself at home. W hat’s w rong;
I mean, unusually wrong?”

“I’ve got it in the neck again,” 
he said, taking a chair and fishing 
around in the pockets of his over
coat for the friendly and solacing 
pipe. “Hogs dropped fifty cents.” 

Bill, I should explain, was the 
farmer who called in to tell me 
how much he had lost in the prev
ious week-end slump of 85 cents.

“Too bad,” I said sympathetical
ly and not knowing what else to 
say just then.

“That’s all right,” he said ag
gressively, “but it doesn’t help me 
pay my debts and make a living.” 

“No,” I admitted, “but then it’s 
the eternal and immutable law of 
supply and demand. And then, 
of course,” I added brightly, “you 
have your inalienable right to dis
pose of your hogs and other farm 
products as you think fit.”

“Cut it out,” he growled. “This 
supply and demand business is all 
hokum; the hog market in Tor
onto didn’t drop and so far as I 
can see there is no less demand 
for pork than there was twenty- 
four hours earlier. And,” he con
tinued fiercely, “I must send my 
livestock to Winnipeg and I must 
ship in accordance with the con
venience of the railway compan
ies. I can’t ship any day I like 
and there isn’t any other market 
for me but Winnipeg.”

“But,” I said, “you have liberty; 
you are not even compelled to 
produce hogs, you know.”

“Oh, sure,” he retorted, “I 
needn’t grow anything, I suppose, 
beyond what I can consume in my 
own family, and for the rest I

can beg, borrow or steal clothing 
and household goods, and I can 
go back to the digging stick and 
the hand rake and the flail, and 
dispense with all the machinery 
on my farm. Why don’t you talk 
sense

“Pardon me,” I said, “you don’t 
have to do those things unless you 
want to. I t ’s your inalienable 
right to make the choice.”

“But, damn it,” he said, “I ’ve 
crot to live and I ’ve got to main
tain a family and I ’m a human 
being, not a plain animal. But 
how on earth are we farmers 
o-oin°- to do it when we get rob
bed right and left of the fruits of 
our labor: Liberty! Yes, we are 
just like a pig on ice—plenty of 
liberty and unable to make a 
move to help ourselves.

“If the pig on ice cannot help 
itself,” I said, “can it be said to 
have liberty in any useful sense.

“I guess not,” he replied.
“Well, then,” I said, “if you’re 

in that position, and you certainly 
are it isn’t that kind of liberty 
you need but the liberty to make 
your life more secure.”

“That’s it,” he rejoined, “secur
ity! That’s what we farmers 
need.”

“Well,” I said, you^ cannot 
have both the liberty to dispose of 
your products as you think fit 
and security in the returns.  ̂ You 
must adjust your ideas of liberty 
to your need for security.

“Well,” he said, “I’m a co-op
erator. I believe in co-operation. 
I ’m a member of all our market
ing co-ops. They’ve helped a lot 
but they seem helpless just when 
they should be most help.

“Because,” I said, there are 
not enough co-operators, and 
there are enough non-co-operators 
to frustrate the bigger efforts of 
the co-operatives. You cannot

get security with inadequate or
ganized effort. Security demands 
adequate organization, with con
trol and power to regulate and 
direct. The whole world today— 
not only farmers—is seeking for 
security, and it is just because 
security means the organization 
of restraints that the world is 
finding it so difficult to achieve 
security.”

“The nations want freedom,” I 
continued, “to do as they like, to 
prepare for and to make war and 
they resist the organization of 
restraints upon their sovereign
ty; the industrial and financial 
institutions want to do as they 
like and make profits and they 
resist restraints upon their free- 

-dom ; even the farmers want to 
do as they like and while they 
are all in favor of restraints upon 
nations doing as they like; on 
manufacturers doing as they like; 
on bankers doing as they like, 
they don’t want the organization 
of restraints upon themselves.

“Bill,” I said, “this whole ci
vilization of ours is going to per
ish unless it learns how to in
crease the field of liberty and 
establish security by the organiz
ation of restraints, and our farm
ers must learn how to do it in 
their own particular sphere. It 
is emphatically wrong to talk 
about compulsion in this con
nection. We are all of us from 
the moment of birth and as long 
as we live in society, under in
numerable forms of compulsion 
—society could not exist without 
it. The more we need security 
the more we must revise our con
ceptions of liberty. Now, Bill, 
what do you want: the liberty of 
an unorganized agriculture with 
all its economic injustices or the 
security of an organized agricul
ture with its greater freedom for 
the group?”

“I want security,” said Bill, 
“I ’ve got to live and maintain a 
family and get something besides 
unremunerated toil out of life.”
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ON THE WAY
The consumers’ co-operative 

•movement is making slow but 
sure progress in Manitoba. Mani
toba Co-operative Wholesale, the 
central buying organization for 
the greater part of the local assoc
iations, at its annual meeting last 
month presented a report show
ing an increased volume of busi
ness for 1934 compared with 1933, 
and, as might be expected, many 
of the locals show the same up
ward tendency in their turnover. 
The figures in most cases are not 
yet back to the high marks es
tablished before the effects of the 
depression were felt, but it is evi
dent that with more money avail
able for the purchase of farm and 
household supplies the co-opera
tives have been, and will be, the 
first to benefit.

As a matter of fact the business 
done through the consumers’ co
operatives has not declined in any
thing like the same proportion as 
the purchasing power of the agri
cultural community, which means 
that during the depression a larg
er percentage of the fanners’ busi
ness has been and is being done 
through their own organizations. 
This has been brought about 
through the increase of member
ship in the co-operatives and the 
widening of their activities by 
adding new lines of goods to 
their stocks.

A Widening Scope
The first object of most of the 

consumers’ co-operatives in this 
province was the supplying of 
gasolene, kerosene and lubricating 
oils for farm tractors and engines 
and for trucks and automobiles. 
To these commodities were soon 
added such things as coal, twine, 
flour and feed, which could be 
handled with little or no ware
housing. At a few points these 
still comprise practically all the 
lines handled, but other locals, 
more enterprising and perhaps 
more favorably situated in some

respects, have acquired warehous
es and added one line after an
other to their stocks until a large 
part of the requirements of the 
members can be supplied.

The Hamiota Consumers’ Co
operative, for example, beside 
handling petroleum products, lub
ricants, coal and twine, supplies 
its members with tires, batteries, 
anti-freeze, salt, formalin, har
ness, posts, fencing, paint, maple 
syrup, oil cakes, tankage, plow 
shares, binder canvasses, culverts, 
troughs, seeds and a full line of 
agricultural implements.

Co-operative Stores
At Grandview, Gilbert Plains 

and Thornhill, grocery stores are 
operated in connection with the 
oil station, and at a number of 
points, including Moline, Arborg, 
Rosenort and Grunthal, the co
operative store is the main ac
tivity.

A perfectly natural development, 
and one which seems quite likely 
to take place, would be the estab
lishment of a co-operative store 
in connection with practically 
every co-operative oil station. 
This will of course require addi
tional capital. Some locals which 
have built up reserves will not 
find this a difficult problem, but 
others have not yet built up the 
capital they really need to finance 
properly their present undertak
ings and in these cases any pro
gram of expansion will have to 
be undertaken cautiously.

The object of every co-operative 
which has the true co-operative 
vision is to supply, eventually, all 
the requirements of its members 
on a co-operative, non-profit basis, 
and to make all the people of its 
community members.

Consumers’ co-operation is not 
foi the benefit of any class or sec
tion of society. Everyone is a 
consumer and in the consumers’ 
movement there is a place for 
everyone.

Education Needed
The ranks of those who recog

nize the defects of the profit or 
capitalistic system have received 
some very distinguished recruits 
in recent weeks. Many of these, 
however, still seem to believe 
that the old system can be patched 
.up and its evils eliminated. The 
co-operator believes that the prof
it motive itself is wrong and that 
while some of its bad effects may 
be curbed by remedial measures, 
which he will welcome in the 
meantime, the final solution will 
have to be the universal adoption 
of co-operation.

It is evident, however, that the 
majority of people do not yet un
derstand co-operation and are not 
ready to practice it, and that a 
great deal of educational work is 
necessary before co-operation be
comes the ruling principle.

The best form of education is 
a successful demonstration, and 
wherever the opportunity presents 
itself to widen the scope of ex
isting co-operatives or to form 
new ones, the opportunity should 
not be allowed to pass.

BUTTER PRODUCTION
Creamery butter production in 

Canada has increased to such an 
extent that storage stocks are con
siderably higher than in the pre
vious year. These high storage 
stocks will tend to keep butter 
prices at a lower and more uni
form level during the early 
months of 1935 than in the past 
season unless some of the sur
plus stocks are exported. If no 
export movement takes place, a 
small carry-over in butter stocks 
is not unlikely, with a consequent 
depressing influence on prices 
which may cause a diversion of 
milk into cheese manufacture. 
Increased production in many 
dairy countries and in Canada 
does not point to any marked im
provement in returns for dairy 
products.

D om . D ep t, o f  A g r i c u l t u r e .
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BIGGER CROPS AND 
BIGGER LOCALS

There are two methods by 
which our consumers’ co-opera
tives may expand their business 
and increase the service which 
they are rendering to the commu
nities in which they operate. The 
first is by gaining new purchasing 
members, and the second by add
ing new commodities to their 
stocks of goods. The application 
of the first method is a matter for 
each local; in the second the 
Manitoba Co-operative Wholesale 
has a duty to perform.

We are glad to announce, 
therefore, that in accordance with

a wish ex
pressed b y 
the delegates 
to the annual 
meeting last 
month, your 
whole s a l e  
has arranged 
to add com

mercial fertilizer to the list of 
commodities which it supplies to 
locals and is now in a position to 
accept orders for either carlots or 
less-than-car-load quantities of 
treble superphosphate.

This form of fertilizer has been 
used with highly profitable results 
on many Manitoba farms during 
the last few years. The brand 
which the Wholesale is handling 
is of the highest grade, being 45 
per cent, available, and has been 
used with great success through
out the United States. I t  is en
dorsed by the highest agricultural 
authorities across the line.

The price, too, is attractive, en
abling the locals to make a fair 
margin and sell to their members 
at a very reasonable figure.

Farmers who desire to increase 
their yields of grain, hay and other 
crops would be well advised to 
see the managers of their local 
co-operative oil stations or stores 
and get details of this new offer.

Co-operative organizations ex
ist for the purpose of rendering 
service to their members. This 
is an opportunity to help the 
members to save money and raise 
bigger crops, and at the same 
time to build up both the local co
operative and the Co-operative 
Wholesale.

Congratulations
Financial statements and re

ports of annual meetings received 
from local consumers’ co-opera
tives during the last few weeks, 
show that in many cases there 
was a decided improvement in 
business in 1934 as compared 
with 1933. This is clue partly to 
increased membership and the 
good work of managers and 
boards of directors, and also to 
the improvement in agricultural 
prices and better crops in some 
parts of the province.

Congratulations are due to 
Grandview Co-operative Oil and 
Supplies Ltd. on having gained 
the distinction of having the larg
est turnover of any Manitoba or
ganization of its kind for 1934. 
For the year ending November 
30 last, the Grandview associa
tion made sales of $55,965.69, an 
increase of $21,772.15 over the 
previous year.

Grandview, of course, has an 
advantage over its rivals in other 
parts of the province, because it 
operates at two points, Grand
view and Gilbert Plains, and, in 
addition to the oil business, 
handles farm machinery and gro
ceries. On the other hand it does 
not handle coal, the district being 
well supplied with wood.

For the volume of business 
done, the net surplus after paying 
all expenses and making full al
lowance for depreciation, is quite 
small. An examination of the 
statement, however, shows that 
the smallness of the surplus is 
due, in part at least, to the narrow 
gross margin earned on groceries, 
which have evidently been sold to 
members at a very slight advance 
over wholesale prices.

Brandon Still Progressing
Brandon Consumers’ Co-opera

tive, Ltd., the largest co-operative 
oil station in the province oper
ating at a single point, made sales 
in the year ending November 15,
1934, amounting to $45,609, an in
crease of $3,269 over the previous 
year. A net surplus of over $1,400 
is shown by the financial state
ment.

The Brandon local has always 
been a consistent supporter of 
Manitoba Co-operative Wholesale 
and the patronage dividend re
ceived on its purchases from that 
body made a material contribution 
to its revenues.

Rhineland Doing Well
Rhineland Consumers’ Co-oper

ative, whose headquarters are at 
Altona, Man., did over $18,000 
worth of business in the year end
ing September 30, 1934, compared 
with $15,000 for the preceding 11 
months. The surplus was sub
stantial, being sufficient to permit 
a patronage dividend of 3 per 
cent in addition to interest on 
paid up capital.



Co-op Livestock Marketing
Manitoba Co-operative Livestock Producers, Ltd. 

Canadian Livestock Co-operative, Ltd.

Comparative list of receipts 
from the five highest firms at St. 
Boniface for the month of Jan
uary :
1st Can. Co-op....194 cars—18.4%
2nd ...................... 165 “ —15.7
3rd ..................... 134 “ —12.7
4th ......................124 “ —11.8
5th ......................105 “ —10.

Eastern cattle markets have 
been extremely disappointing 
since the beginning of 1935. It 
was generally expected that a 
change would take place in the 
Eastern beef trade and that his^h-, o
er prices would be in order. How
ever this did not materialize and 
both Toronto and Montreal are 
periodically suffering a slow and 
draggy trade.

The only bright spot is the fact 
that, with the rapid increase in 
livestock values on the American 
markets, it is possible to ship 
choice grades of Canadian butcher 
cattle, and after paying the exor
bitant duty of $3.00 per hundred 
weight, net back to the shipper 
a slightly higher price than is be
ing paid for top cattle for the 
domestic trade.

Exports to U. S.
The American demand calls for 

strictly c h o i c e ,  well-finished, 
smooth steers and heifers weigh
ing from 1100 pounds up. Lighter 
steers and cows have at present 
insufficient margin to make ship
ping possible. The Canadian 
Livestock Co-operative (West
ern) Limited being alive to the 
posssibilities of new and wider 
outlets for the producer of cattle, 
has already shipped to th e . Chi
cago market a load of 22 choice 
heavy steers. These steers sold 
for $9.85 per hundred weight on 
the Chicago market, and netted a 
price which was considerably 
higher than they would have real
ized on the Winnipeg market.

We have repeatedly drawn to 
the attention of p r o d u c e r s  
through the medium of our mar
ket letter, the necessity of keeping 
warmed-up light-fleshed cattle at 
home for further feeding. Thous
ands of dollars are actually lost 
by the sacrificing of these cattle 
when they are marketed in this 
condition. A little extra feed over 
a period of one to two months

would make a big difference in 
their net value.

The Hog Market
Considerable dissension has 

been evidenced lately in the sud
den rise and then drastic decline 
in hog values. For the second 
time in almost a month hog 
values have dropped close to $1.00 
a hundred. In January they 
dropped from 7.60 to 6.75. With 
an opening of $8.00 on the first 
of February they declined to $6.85 
on the 11th of February. We are 
quite willing to admit that there 
was no justification, when one 
takes into consideration all the 
factors in the trade, of hogs go
ing as high as $8.00, but at the 
same time the price of $6.85 ap
pears to be equally out of propor
tion. Marketings of hogs from 
the majority of districts in Mani
toba and Saskatchewan are show
ing signs of falling off, and while 
the Old Country bacon market 
will no doubt be the determining 
factor for the next month or so, 
indications are for a steady to 
strong market considering 7 cents 
as the basic price.

Marketing Schemes
For the time being, all the live

stock marketing schemes are in 
abeyance, the Dominion Market
ing Board being desirous of hav- 
ing the “schemes” submitted by 
various provincial organizations 
merged into a common scheme, 
or at least that they shall be so 
arranged as to be made conform
able with each other.

While the three provincial 
schemes in Western Canada do 
not coincide in every detail they 
have a great deal in common and 
there would seem to be no good 
reason why they should not be 
made to work in together, espe
cially in view of the fact that all 
parties are so keenly desirous that 
this should be done.

The Ontario scheme which is 
before the Dominion Marketing 
Board relates solely to the export 
of live cattle to the United King
dom. This latter scheme in our 
opinion differs fundamentally 
from our Western scheme. The 
only point of contact for the time 
being would seem to lie in the 
possibility of a mutual arrange

ment for the booking of shipping 
space on the cattle boats.

The question of a suitable plan 
for marketing livestock is a large 
one. Only by a careful study of 
the whole field can a satisfactory 
plan be evolved. We are hopeful 
that the present unrest and de
sire for a change will result in a 
new and better marketing system 
throughout Canada.

DENMARK MOVES TO
WARD NATIONAL 

SUFFICIENCY
A number of measures aiming 

at economic s e 1 f-sufficiency
have been outlined by the Presi
dent of the Royal Agricultural 
Society of Denmark in an article 
published by the Agricultural 
Council. The measures, it is 
pointed out, are made necessary 
by the serious harm done to the 
Danish export trade by the quota 
restrictions and tariffs. They 
will be applied partly by agricul
tural organisations, partly by the 
State, and partly by joint action. 
The number of milch cows will 
be reduced by 15 to 20 per cent. 
Pig-breeding will be regulated, 
and the import of feeding stuffs 
such as maize and corn reduced as 
far as possible by increased pro
duction of home feeding-stuffs. 
A rise in the price of agricultural 
produce in the home market by 
means of regulations is also pro
posed. and a series of measures 
are to regulate and reduce agri
cultural debt by lowering of inter
est rates and granting a period of 
respite to farmers in serious dif
ficulties. Restriction on foreign 
imports of all kinds must also be 
applied. The article states in con
clusion that the alarming change 
in export conditions which took 
place in 1931 was at first consid
ered a passing phase of the crisis, 
but it is gradually coming to be 
understood that it might be per
manent and, while Denmark 
would still attempt to maintain 
the position in international com
petition which she had attained, 
the need for a change in the eco
nomic situation must be fully ap
preciated. —I  C.A. N ew s

V  YOUR HORSES NEED V
A  S U R -S H O T

s o »  * ko w o r m  a i M o v e s  -

W  " I  t r e a te d  a ll  m y  h o rse s  b u t ,  
"  th e  tw o  in  b e s t c o n d itio n — ln j  

th e  sp r in g  th e s e  tw o w ere  in  
th e  p o o re s t co n d itio n .” — H . J .  
M urphy . D aw so n  C reek , B .C . 
F a irv ie w  C h em ica l Co., L td .,  

R eg ina .



Co-operative Dairying
A  Message from Manitoba Co-operative Dairies 

Head Office: 316 McIntyre Bldg., Winnipeg, Man.
IN S IS T  O X  C O O PE R  PR O D U C T S

DRI-KIL KEROL
“T h e  F a r m  In s e c t "T h e  P e r f e c t  

P o w d e r”  D is in fe c ta n t”
WARBLE FLY POWDER

“W id e ly  U sed  In D is t r ic t  C a m p a ig n s”

A sk  y o u r  local D e a le r  o r  
D ru g g is t, o r w r i te :

CANADIAN CO-OPERATIVE 
WOOL GROWERS, LTD.

T o ro n to  W e sto n  R e g in s  L e n n o x v ille

L is te n  d a ily  to  ou r N oon H o u r  B ro a d 
c a s ts  on C JG X ; C FA C ; C JC A  a n d  

C JO C . T h em e— “B e t te r  L iv e s to c k  
H e a lth .”

I n s u r a n c e

In all its 
branches—

at your service

CANADIAN POOL 
AGENCIES, LTD.

Wheat Pool Bldg. Winnipeg

S T A N D A R D , W E S T F A L IA  A  DOM O 
C R E A M  S E P A R A T O R S

W o rld ’s C losest S k im m er* . 
R u s tp ro o f, s ta in le ss , s e lf -b a l
a n c in g  bow l, a u to m a tic  lu b 
r ic a tio n , b a ll b e a rin g s .

t - ..s  low as-$ 1 8 . 7 5
E a s y  p ay m en ts . 30 d a y s ’ free  
t r ia l .  I f  n o t s a tis f ie d , r e tu rn  
a t  o u r exp en se  a n d  m oney  
w ill be re fu n d ed .

ST A N D A R D  IM P O R T IN G  & S A L E S Co. 
156 P r in c e ss  S t., W in n ip e g  

B r a n c h :  9755 J a s p e r  A ve., E d m o n to n

THE DAIRY CONVENTION
The Manitoba Dairy Associa

tion celebrated its golden jubilee 
on January 29, 30 and 31, when 
the annual dairy convention was 
held at Winnipeg. The program 
included banquets, many inter
esting speeches and discussions 
and the largest exhibition of but
ter ever displayed in Canada.

Plans for the marketing of 
dairy produce under the Natural 
Products Marketing Act were

dealt w i t h  
by A. C. Fra- 
s e r, secre
tary of the 
Na t i o n a 1 
Dairy Coun
cil, who dealt 
w i t h  t h e  
scheme now 

before the Dominion Marketing 
Board, and sponsored by the 
National Dairy Council and the 
Canadian Dairy Farmers’ Feder
ation.

Following the convention a 
joint meeting of the boards of the 
Dairy Association and the Dairy 
Manufacturers’ Association was 
held, when a resolution was 
passed supporting the presenta
tion of plans designed to provide 
for the marketing of surplus but
ter production, with the provision 
that any plan which entails a levy 
on producers for the bonusing of 
exports shall be submitted to a 
vote of the producers before be
coming operative.

In the butter exhibition held in 
connection with the convention, 
the Winnipeg and Dauphin plants 
of the Manitoba Co-operative 
Dairies carried off a large share 
of the honours.

The following is a list of the 
prizes w on:

Winnipeg Plant
8th prize, DeLaval Manitoba 

Special; Tie 2nd, Wm. Davies 
Cold Storage Sweepstake; Tie 
2nd, Alberta Dairy Supplies In
ter-provincial Special, S i l v e r  
Medjal; 2nd, Hilton Bros. Spe
cial ; 6th, Wyandotte Special; 
1st, Dom. Envelope and Cartons 
(Western) ; 1st, Crescent Clean
sing Soda Special; 2nd, Windsor 
S a l t  Inter-provincial, G o l d

W atch; 2nd, Martin Paper Pro
ducts Ltd. Spec.; 2nd, Keewatin 
Lumber Co. Special; 1st, Purity 
Salt Special; 1st, Manitoba Cold 
Storage Special; 1st, Winnipeg 
Cold Storage Special; xTie 2nd, 
Exhibitors’ Contest; T. Eaton Co. 
Special, Silver Cup; Canadian 
Bank of Commerce Sweepstake, 
Silver Cup.

Dauphin Plant
1st prize, Wm. Davies Cold 

Storage Sweepstake, Gold Watch; 
1st, Alberta Dairy Supplies In
ter-provincial Challenge trophy 
Gold'Medal; 2nd, Hilton Bros. 
Special; 2nd, Dom. Envelope and 
Cartons (Western) Spec.; 2nd, 
Crescent Cleansing Soda Special; 
2nd, Martin Paper Products Ltd. 
Special; 2nd, Keewatin Lumber 
Co. Special; 2nd, Purity Salt Spe
cial ; 2nd, Manitoba Cold Storage 
Special; 2nd, Winnipeg Cold 
Storage Special; xlst, Exhibitor"’ 
Contest. a

NOTE — Exhibitors’ Contest 
included competitions at the fol
lowing large fairs: Brandon, Cal
gary, Edmonton, Saskatoon, Re
gina, Ottawa, Toronto and Lon
don, the aggregate of prize win
nings indicating the standing. At 
these fairs Winnipeg won 8 firsts, 
6 seconds and 2 thirds, including 
one championship diploma for 
best average score and one silver 
medal. At the same fairs Dau
phin Avon 9 firsts, 6 seconds and
1 third.

Cream Prices Up
During the past month butter 

markets have strengthened con
siderably, bringing an increase of 
4c per pound butterfat. Two or 
three months ago it was generally 
felt that Ave had a heavy surplus 
of butter in Canada but Avith feed 
shortages and Ioav storage volume 
in the United States there seemed 
to be much uncertainty as to the 
future. Present prices are still a 
little beloAV those of a year ago 
but it is difficult to make predic
tions.

Canadian storage holdings, just 
released, show 22,350,000 pounds 
of creamery butter on hand as at 
February 1st; a year previous the 
amount Avas 14,600,000 pounds. 
This Avould indicate a fairly heavy

surplus; but if you consider hold
ings plus the Canadian make of 
butter in the months of February, 
March and April last year, the 
total is slightly less than the aver
age consumption of Canada for a 
three month period.

Again, butter in Chicago is 
quoted 36j4c, and the storage 
holdings in the ten large city mar
kets of the United States on Feb
ruary 9th Avere only 5,900,000 
pounds as compared with 43,600,-
000 pounds a year previous.

British markets have also 
strengthened up to some extent 
and storage holdings there show 
almost a quarter less than at the 
same time last year.

Manitoba make in January 
shows a fairly heavy decrease as 
compared with a year previous, 
15.8%.



Co-op. Poultry1 Marketing
A Message from Manitoba Egg and Poultry Pool

H e a d  O ffice : 402 L o m b ard  B ids'.. M ain  S t., W inn ipeg

NOTICE OF POOL STUDY THE SCHEM E-
ANNUAL MEETING ALBERTA FOR IT

The 12th Annual Meeting of the 
Manitoba Poultr}' Marketing As
sociation, Limited, will be held 
in the Marlborough Hotel, in 
Winnipeg, Manitoba, on Wednes
day, March 6th, 1935.

The annual meeting and ban
quet will both be held on the 
eighth floor of the hotel. Regis
tration of delegates will com
mence at 8 a.m. The meeting 
will be called to order at 9 a.m.

On February 22, 1935, notices 
will be mailed from the head of
fice of the Association to each 
delegate (if name has been duly 
reported to the head office) in
forming each of the date and place 
that annual meeting is to be held. 
Instructions will be given as to 
the purchasing of a single first- 
class ticket to Winnipeg. Rail
road certificate will be enclosed 
to each delegate, which is to be 
filled out and signed by the agent 
from whom the ticket is purchas
ed. As passenger service is some
what limited, each delegate should 
get information that will enable 
the use of the most direct route 
to and from Winnipeg.

Six Directors 
Retiring

At this Annual Meeting the 
delegates representing the entire 
membership will elect directors to 
fill the places of the following who 
are retiring upon the expiry of 
their term :

District No. 1—W. S. Patterson
District No. 5—C. B. McLean
District No. 6—W. S. Smith
District No. 7—W. A. Landreth
District No. 8—W. S. Murray
Director at large (representing 

the retail merchants of Manitoba) 
—J. J. Castell.

All of the above are eligible for 
re-election. However, Mr. Mur
ray and Mr. Landreth have indi
cated their desire to be relieved 
from the responsibility of serving 
on the Board of the Manitoba As
sociation.

A large majority of the former 
members of the Alberta Egg and 
Poultry Producers’ Protective As
sociation are now supporting the 
Poultry Marketing Scheme in 
that province, according to a 
wire sent February 9th by Charles 
Haggith, President, and Hector
B. Calder, Secretary, to the Mani
toba Egg and Poultry Producers 
Protective Association.

The wire advised that the Pro
ducers’ Protective Association 
had ceased to function in Alberta; 
but that a “so-called” Protective 
Association is still carrying on a 
high-pressure publicity campaign 
against the producers’ Poultry 
Marketing Scheme. This wire is 
printed in full below. It is worth 
reading. It indicates that self- 
appointed, so-called “Protectives” 
in Alberta (like the similar or
ganization in Manitoba) are fight
ing frantically to protect other 
interests than those of the pro
ducers.

Winnipeg “Protectives”
Don’t Tell This

Here is the complete text of 
the wire from Mr. Haggith and 
Mr. Calder to the Manitoba “Pro
tectives” :

“Referring to your recent 
wire we beg to advise that the 
Alberta Egg and Poultry Pro
ducers’ Protective Association, 
of which we were President and 
Secretary, respectively, is not 
functioning. Our purpose in 
organizing was to halt proceed
ings of Alberta Poultry Mar
keting Plan until such time as 
full information was available 
to producers. Campaign of 
education being conducted here, 
previous to taking of vote, is 
reasonably satisfactory to all 
our members, a large majority 
of whom are now giving sup
port to same. Our organization 
has nothing to do with the pres
ent broadcasts being sponsored 
by the so-called Alberta Produc
ers’ Protective Association.”

E. W. Brunsden, Secretary Al
berta Marketing Board, advises 
that this information is being used 
in radio broadcasts and newspap
ers “to combat daily broadcasts 
being given by alleged Protec
tive Association.”

It is significant that the leaders 
of the “Protectives” in Winnipeg 
have been silent about the wire 
advising them that the Alberta 
Association has suspended opera
tion; that a great majority of its 
members now support the Mar
keting Scheme; but that a bogus 
organization of “Protectives” is 
still fighting against the Scheme.
STUDY THE SCHEME^
IT BUILDS EXPORTS

The Poultry Marketing Scheme 
offers producers the opportunity 
to organize and control the mar
keting of his product right into 
the export markets of the world. 
For instance, here is an extract 
from the report of W. A. Wilson, 
Animal Products Trade Commis
sioner. Canada House, London, 
England, dated January 11, 1935, 
dealing with the dressed poultry 
exported to Great Britain by the 
Western Producers’ organization:
Trade Commissioner 
Reports on Export

“The grade, pack and appear
ance was good and compared fav
orably with that of previous years. 
The comments from the dealers at 
Smithfield Market were encourag
ing. One wholesaler remarked: 

None of my customers have de
clined to buy when they saw the 
turkej's.’ Another dealer said, 
‘They are the finest example of 
good workmanship on the Smith
field market.’ “Modern Meat Mar
keting,” a trade paper, made the 
following reference: ‘The out
standing feature of the turkey 
trade seemed to me to be the 
extraordinary good quality of the 
chilled turkeys sent here by the 
Canadian Poultry Pool. When 
one considers the slip-shod man
ner in which poultry is handled 
in this country, it does seem that 
there is room for more co-ordina
tion in regard to grading and 
transport’.”
Scheme Organizes 
For Export

The Poultry Marketing Scheme 
submitted by the organized pro
ducers provides for the “co-or
dination” that assures “the extra



PUBLIC NOTICE to POULTRY PRODUCERS
P u b l i c  N o t i c e  to  P o u ltry  Producers is  h ereb y  given  th a t  th e  M an itob a  
P o u ltry  M ark etin g  Sch em e, th e  S askatchew an  P o u ltry  M ark etin g  
Schem e and th e  A lb erta  P o u ltry  M ark etin g  Schem e su b m itted  to  and  
as recom m ended for approval b y  th e  D om in io n  M arketing B oard  on Jan
u a ry  1 2 ,1 9 3 5 , under th e  provisions o f  th e  N atu ra l P rod u cts M arketing  
A ct, w ill be v o ted  on  b y  th e  P ou ltry  Producers o f  th ese  P rov in ces  
on  February 16th  to  23rd in clu sive. P lea se  n o te  th e  fo llow ing:—
(1) Only poultry producers who own or control a flock of more than 25 poultry are 

entitled to vote.
(2) Forms for registration and voting may be obtained from your local Postmaster 

by signing a Voters’ Register a t  the Post Office.
(3) Bei'oro completing your Registration Form and Ballot read carefully the instrucflona 

enclosed with them in the envelope which you will obtain from your Postmaster.
(4) Before marking your Ballot study the scheme on which you are voting. A copy of 

the scheme is enclosed in your envelope.
(5) The return envelope for enclosing"your completed Registration Form and Ballot 

should be mailed in your Post Office not earlier than February 16th and not later 
than February 23rd. No postage stamps are required.

(6) Poultry producers have the right to inspect the Voters’ Register and to challenge 
the vote of any producer whose name appears thereon, provided such protest, with 
reasons, is signed by at least two producers and mailed to the Returning Officer at 
Winnipeg, Regina or Edmonton not later than the 25th day of February, 1935.

D a te d  a t  O ttaw a th is  22nd d a y  o f January , 1935.
JR. W JblK ,

Dominion Minister of Agriculture.

ordinary good quality” that meets 
the demand of export markets re
ferred to above. The Scheme 
truly protects the interests of 
Western producers — by giving 
them the opportunity to clear 
surpluses off Canadian markets 
by exporting.

Why Are Prices Low? 
Study the Scheme—

The “Protectives” who are 
shouting so loudly about protect
ing the interest of the producer, 
are really interested in killing the 
producers5 Scheme. They are 
really striving to protect the “slip
shod manner in which the poultry 
is handled” even in Canada. 
These “slip-shod” methods have 
crammed Canada’s cold storage 
facilities with an accumulation of 
low-grade product. And this sur
plus (held by the supporters of 
the “Protectives”) is today de
pressing the price of poultry pro
ducts for every producer in Mani
toba—and throughout Canada.

Have any of these “Protec
tives” submitted to date any al
ternative that will actually pro
tect the producers’ interests, as 
will the Scheme of the organized 
producers? No! Why? Because 
the “Protectives” are really inter
ested only in protecting their own 
profits — which are bound up 
with the present “slip-shod” 
methods of marketing.

NAIL THAT L I E -  
READ THE SCHEME

The “Protectives” (and other 
opponents of the Poultry Market
ing Scheme submitted by the or
ganized producers) emphasize 
th a t : if you vote the Scheme into 
operation you will be compelled 
to sell every egg through one 
agency. That statement is false.
You Can Sell— 
Study the Scheme

The Scheme specifically pro
vides (as stated in the “Co-op
erator” for Jafuiary, page 12) that 
the producer may dipose of his 
product as follows:
1. Use in his own home; or
2. Sell eggs for hatching; or
3. Sell poultry for breeding and 

show purposes; or
4. Sell eggs and poultry direct to 

consumers in his own com
munity; or

5. Sell direct to consumers in any 
other community.

6. Sell to any local merchant; or
7. Have any local merchant for

ward his product on a pool 
basis; or

8. Ship direct to .the egg station 
on a pool basis, himself.

Permits Free— 
Study the Scheme

In selling direct to consumers 
all that the producer is called 
upon to do is to get a permit from 
his Local Board. The permit

Contact
THE Mail Order Cata

logue is full cousin to 
the Radio. Sit by your 

radio, turn a dial—and im
mediately there comes to 
you an intimate picture of a 
Snappy Night Club—a Con
cert Hall—a Political Meet
ing—a Hockey Arena.

Sit in front of your 
EATON Catalogue, turn the 
pages— and immediately 
there is spread before you 
the charm and interest of a 
stroll through a great city 
store. The wide variety— 
the modern styling — the 
range—the moderate prices 
—practically every advan
tage the large retail store 
has to offer is brought you 
between the covers of the 
EATON Catalogue.

Nothing today brings the rural 
dweller in such intimate touch 
with the everyday, life of the 
world outside as that wonder of 
modern civilization, the Radio. 
Nothing can bring him so closely 
and completely in touch with the 
markets and merchandise of that 
world as the Mail Ordjer Cata
logue. Throughout the West 
hundreds of thousands turn 
every day with pleasure and con
fidence to their dependable price 
guide— EATON’S Catalogue.

*T .  EATON Cfc™
W IN N IPEG CANADA

E A T O N ’S
USERS RECOMMPtP A

“W e h a v e  su c c e s s fu lly  t r e a te d  J 9 0  
h o rs e s  w ith  a  S u r-S h o t a n d  a re  
w ell p le a se d  w i th  re s u lts .” — K e n 
n e th  Jo h n s , R .R . 3, E x e te r , O nt.
F a irv ie w  C h e m ic a l Co., Tjtd , E e -  

g in a ._____________________________

costs the producer nothing. I t  
protects the honest producer 
against the dishonest. There is 
no deduction or charge whatso
ever.

The Scheme specifically pro
vides for all these outlets. The 
statement that “the producer is 
compelled to sell every egg 
through a single agency” is false. 
Read the Scheme!



The persistent use of this and 
other falsehoods, by the “Protec
tives” proves their desperate anx
iety to kill your Scheme—and, 
thus, protect the illegitimate 
dealer and the market manipula
tor and their profits under pres
ent unorganized, haphazard mar
keting.
PRODUCERS COMPELLED— 
STUDY T H E  SCHEME

If producers are beguiled by the 
“Protectives” into voting down 
the Poultry Marketing Scheme 
submitted by the organized pro
ducers, what situation will pro
ducers find themselves facing?

They will be “compelled” to 
sell their eggs and poultry on un
organized, demoralized markets— 
open to every attack by bootleg
gers, outlaws and manipulators. 
If the Scheme is killed, the price 
you get will be “dictated” by 
others.
Who Are “Protectives” ?
Study the Scheme

Who are the “Protectives” who 
opposed the organized producers 
and their Poultry Marketing 
Scheme before the Dominion 
Marketing Board? Packing com
panies, Western produce dealers 
and Protective Association heads 
from Winnipeg.

Did any of these submit an 
alternative scheme that would 
protect the true interests of the 
producer? No. Why? Because 
they are really interested in pro
tecting the special privilege and 
the opportunity to exploit pro
ducer and consumer from which 
they profit today.

C O M PU LSIO N - 
UNDER YOUR CONTROL

The “million-dollar” campaign 
of the “Protectives” to kill the 
producers’ Poultry Marketing 
Scheme by crowding the air, the 
mails and newspapers with mis
representation and falsehood, 
boils down to two points. The 
“Protectives” say:

1. The Scheme is the promo
tion of a few men—born of the 
wickedness of a few conniving 
brains for their own enrichment.

2. The Scheme is “Compulsion 
—of Producers.”

Analyze these two charges. 
They are false. The “Protect
ives” hope to mislead you by

using them. Read the Scheme!
The “Protectives” state flatly: 

“the originators and promoters of 
the Scheme are the directors, 
managers and officials of the 
Poultry Pool.”

The truth i s : co-operative or
ganizations, from coast to coast, 
have consistently urged such ac
tion by governments and produ
cers. following the British Mar
keting Act. Their endorsation is 
a matter of record and document. 
The Manitoba Co-operative Con
ference (made up of province- 
wide co-operatives with a com
bined membership of 36,OCX) Ma
nitoba farm families) on Jan. 11, 
1935, unanimously passed a reso
lution urging: “agricultural pro
ducers to take advantage of the 
A ct; to accept the Scheme for 
the marketing of their eggs and 
poultry; and thus bring under 
their own control the marketing 
of these farm products.”

The “Protectives” say that the 
promoters and originators of the 
Scheme are high-salaried and 
high-handed employees. The truth 
is: You can rid yourself of an em
ployee at any time. But how can 
you rid yourself of bootleggers 
and market manipulators? Only 
by voting this Scheme into opera
tion.

Stick to the point! The Poul
try Marketing Scheme—prepared 
on the instructions of organized 
poultry producers—has been en
dorsed, in principle and detail, by 
Western Co-operatives muster
ing thousands of ̂ members. The 
Scheme does not take control of 
your business away from produ
cers it gives producers control 
of marketing.

The big gun in the attack on 
the Scheme is the word “Com
pulsion.” It is fired loud and 
often. The big squeal of the 
“Protectives” is that the Scheme 
means “Compulsion—of produ
cers.” The truth is: the Scheme 
puts the entire control of mar
keting eggs and poultry, for the 
first time, into the hands of pro
ducers.

But the Scheme does mean 
“Compulsion.” It means “Com
pulsion—by Producers.” The 
Scheme puts control of market
ing into the hands of the produ
cers and compels bootleggers 
illegitimate dealers and market 
manipulators^ to toe the line of 
honest, efficient dealing—under

the constant and direct supervi
sion of the producers, themselves.

Should the “Protectives” sue- (J 
ceed in killing producer control ‘ 
by shouting “Compulsion—of 
Producers” they will secretly ex
ult in the knowledge that they 
have sidetracked “Compulsion— 
by Producers.”
Remember—
When Voting

Egg stocks accumulated in 
storage are today bearing down 
the price of eggs for every Cana
dian producer. Who owns these 
egg stocks? The friends and 
supporters of the “Protectives.”

Remember, again — did the 
“Protectives” come to your res
cue when, in 1932, the big De
partment Stores and certain deal
ers dictated a message to all ex
press agents in Manitoba, refus
ing to accept any dressed poultry 
on their account.

Was that liberty? No, that 
was “dictatorship.” Did your 
poultry rot? It did not. The 
producer organizations who are 
now honestly urging you to vote 
for a Scheme that will eliminate 
speculation and uncertainty, kept( 
on marketing poultry for produ
cers. Remember this when vot
ing.

“Protectives” urge you to vote 
for freedom. They talk to you* 
about your freedom to market as 
you please. Why have they not 
told about the deterioration of a 
great percentage of the eggs ac
cumulated in storage by their 
supporters—and the effect of 
these low-grade eggs (accumu
lated under “liberty” and boot- 
legging) on the price w.hich you 
get for your eggs today.

The “Protectives” talk to you 
about your freedom. W hat they 
are really concerned about is 
freedom for the bootlegger, the 
racketeer and the manipulator.

Such “liberty” is costing you 
at least 10c per dozen today on 
your eggs.

The “Protectives” are fighting 
for freedom of this so r t : Recently 
Montreal dealers declared that 
they will pay not more than 14 
or 15c per dozen for eggs ✓ 
storage. Think what such “lib-/| 
erty” means to you.

Remember this when you vote. 
Vote “Yes.^ for the producers’ 
Poultry Marketing Scheme which 
offers you efficient, organized 
marketing—under your own dir
ect control.



BELTING
W R IT E  F O B  S P E C IA L  B A R G A IN  L IS T
on s l ig h t ly  u se d  ru b b e r  b e ltin g - T he  
P re m ie r  B e lt in g  Co., 800 M ain  S t., W in n ip eg .

DETECTIVES
D E T E C T IV E S  E A R N  B IG  M O N EY . W O R K
hom e —  tra v e l. E x p e rie n c e  u n n e c e ssa ry . 
P a r t ic u la r s  free . G eo rge  W a g g o n e r, J6 4 0 -J  
B ro ad w ay , N .T . __________

BECOME A 
SUCCESSFUL Detective

W A N T E D  A M B IT IO U S  M E N  18 T E A R S  O R
over. To le a rn  D e te c tiv e  w o rk . B ig  p ay . 
R ew ard s . I n te r e s t in g  h o m e -s tu d y  course . 
F re e  In fo rm a tio n . W r i te  to  M au rice  L. 
Ju llen , B ox  42. S t. R o ch , Q uebec.___________

HOUSEHOLD
GOOSE A N D  D U C K  F E A T H E R S  B O U G H T .
S u b m it s a m p le s  b e fo re  a s k in g  fo r  q u o ta tio n * . 
G lobe B e d d in g  Co., L td ., W in n ip eg ._________

INSURANCE
S ay  y o n  sa w  i t  in  " T h e  C o-ope r a t e r ”

C O -O P E R A T IV E  P R O T E C T IO N . T H E
s tre n g th  o f th e  C o -o p e ra tiv e  M o v em en t la 
based  on th e  m e m b e rs  o f one C o -o p e ra tiv e  
w o rk in g  to g e th e r  w ith  o th e r  C o -o p e ra tiv e s . 
S im ila r  to  C o -o p e ra tiv e  E le v a to rs ,  th e  
M utua l S u p p o r t in g  S o c ie ty  Is ow n ed  b y  Its  
m em b ers  a n d  o p e ra te d  fo r  th e i r  b e n e fit. 
P ro te c tio n  a g a in s t  d e a th  u p  to  $1,000.00 on  
th e  a s se ssm e n t, o r  c o -o p e ra tiv e  p la n — w h ic h  
can n ev e r fa il. To a p p lic a n ts  th r o u g h  "T h e  
C o -o p e ra to r” th e  $6.00 m e m b e rsh ip  fee  Is 
red u ced  to  $3.00. F o r  fu ll In fo rm a tio n  w r ite  
T he M u tu a l S u p p o r t in g 'S o c ie ty  o f  A m e ric a , 
Inc ., 325 M ain  S t., W in n ip eg . Maw._________

TOBACCO ~~
B U R L E Y , V IR G IN IA , ZIMflCER A N D  H A V -
a n a  T obaccos, 5 p o u n d s  sa m p le s  le a f , f l a v 
o rin g  an d  rec ip es , o r  3 p o u n d s  (8 s a m p le s  
le a f a n d  2 s a m p le s  m a n u f a c tu r e d ) ,  $1 00 
p ostpa id . R u th v e n  C o -O p e ra tiv e  T obacco  
E x ch an g e , R u th v e n , O nt._____________________

GOOD L E A F  TO B A C C O  —  10 L B S . $1.75
postpaid . Jo s . H o rv a th , A m h e rs tb u rg , O nt.
B R IG IIT  L E A F  B U R L E Y , S U N -R tP E N E D
Five p o u n d s  $1.00; fo u r te e n  pound# , f t .8 9 . 
F o u r p o u n d s  V irg in ia  L e a f  C ig a re t te  
T obacco, $1.26. P o s tp a id  w ith  recipe*.
O. W. J e f fe ry , L e a m in g to n , O nt.____________
TRY  O U R  M A N U F A C T U R E D  T O B A C C O  —  
P ipe  o r  c ig a r e t te  cu t, $1.00 p«t»n4. 0ev*il 
pounds V irg in ia  L e a f . $J.00. F if te e n  p eu n d a  
B urley , $S.60. P o s tp a id . N a tu ra l  L e a f  T o 
bacco Co., L e a m in g ton. O nt.________________
C L IP  Tins—L E F T -O V E R S  B R O K E N  T O - 
baccos, m ix tu re s , sw e e t sm o k e , l i t t l e  n eed  
to c u t; 25-lb. b a g  $2.50. S w ee t c ig a r s  50 fo r 
$1.25, f.o .b . S t. R o m u a ld . R iv a l C ig a rs  T o 
bacco Co., R e gd . D ep t. 28 St. R o m u a ld , Que-

PERSONAL
W IIA T  M U ST A  Y O U N G  G IR L  K N O W  B E -
fore m a rr ia g e . I. D. C la ran , 351— 1 9 th  Ave. 
W est, V ancover, B .C . ______ ,

REBABITTING
M A N ITO B A  B E A R IN G  W O R K S . C R A N K -
s h a f t  g r in d in g . R e -b a b b lt t ln g . P ro m p t  s e r 
vice. H ig h -c la s s  w o rk . 169 W a te r  S t., W in 
n ip eg  ____ .

VETERINARY

Buy, Sell or Exchange 
Through Thit Page

T h e  co s t Is 3 c e n ts  p e r  w o rd  one 
In s e r tio n ; m in im u m  45c. D isp la y  JSc 
a  lin e ; m in im u m  14 lin es  (1 in e n l .  
E a c h  in i t ia l  o r  g ro u p  o f fo u r  f ig u re s  
c o u n ts  a s  a  w ord  B e  su re  to  co u n t 
n a m e  a n d  ad d re ss .

F a r m e r s ’ a d v e r t is e m e n ts  fo r  liv e 
s to c k , seed  g ra in , p o u ltry  a n d  fa rm  
p ro d u c e , d isp la y s  w ith  b o rd e r  a n d  b ig  
ty p e , c o s t $2.25 fo r a  sp a c e  1 Inch 
d eep  by  1 co lu m n  w ide. T h is  Is fo r 
f a r m e r s  only.

A ll a d v e r t is e m e n ts  a n d  c h a n g e s  
m u s t  r e a c h  th is  o ffice  n o t l a t e r  th a n  
th e  1 5 th  o f th e  m o n th  In w h ic h  a d  is 
to  be In se rte d . C ash  m u s t  be  m a ile d  
w i th  th e  o rd e r .

MACHINERY
L O W  P R IC E S  O N  M O T O R  R E B U IL D IN G
W e ld in g  a n d  re b a b b ltt ln g . S e rv ice  M achina 
W o rk s , 755 St. Jo se p h , S t. B o n ifa c e , M an.
A U TO  A N D  T R A C T O R  P A R T S —U S E D  A ND
new — G e n e ra to r s  fo r c h a rg in g  b a t te r ie s ,  a t  
low est p ric e s . E n g in es , S p rin g s , G ears, A xles, 
R a d ia to rs ,  W h ee ls , T ops, W in d s h ie ld s  a n d  
G lass. L a rg e  s to c k  of p a r t s  fo r  a ll  m a k e s  
o f  c a rs . E v e ry th in g  g u a ra n te e d . W in n ip eg  
A u to  W re c k in g  Co., 2G1 F o r t  S t., W inn ipeg .

A u to  P a r t s  a n d  T ra c to r  R e p a irs ,  S ta 
t io n a ry  E n g in e s , E le c t r ic  M o to rs , G en
e ra to rs ,  B e lts , P u lle y s  a n d  a l l  k in d s  o f 
M ach in e ry .

C IT Y  A U TO  W R E C K IN G  C O M PA N Y  
783 M ain  S t. W in n ip eg , M an.

MEDICAL
D R . J .  L . W ISE M A N , S P E C IA L IS T  P R O S -
ta te ,  k id n e y , b la d d e r , 909 B o y d  B ld g ., W pg.
I F  M A D E  O F  R U B B E R , W R IT E  F O R
c a ta lo g u e . B e s t  q u a li ty , h a l f  p rice . S a m 
ples, $1.00. R e liab le , E s ta b l is h e d  1896. U n i
v e rs a l S p e c ia l ty  Co., B o x  2704, M o n trea l. 
G E N T L E M E N ’S SA N IT A R Y  R U B B E R  S U P - 
p lles, b e s t  q u a li ty , se n d  one  d o lla r  fo r 
s a m p le  p a c k e t  o f tw e n ty - fo u r , m a ile d  In 
p la in  w ra p p e r . B e n g a l P ro d u c ts , B o x  J42, 
D ep t. A, H a m ilto n , O nt.

P E R S O N A L  S A N IT A R Y  R U B B E R
goods. G u a ra n te e d  5 y e a rs . N ew est 
ty p e . 24 fo r $1.00. N o v e lty  fre e  w ith  
o rd e r . P a r i s  N o velty , D ep t. Z, A lk ln s  
B ld g ., W in n ip eg .

A R K  Y OU  A IL IN G ?  T E L L  US Y OV R
tro u b le . W e h a v e  h e re  re m e d ie s  t h a t  g ive 
re l ie f  in  m a n y  cases w h e re  o th e r  re m e d ie s  
h a v e  fa iled . H e rb a -M ed lca , 1280 M ain  S t., 
W in n ip eg .

R E L IE V E  D E L A Y E D  A N D  ST U B B O R N
m e n s tru a t io n — use K o ta b . S afe , re liab le , 
no p ills , ta k e n  in  w a rm  b a th . $3.00 p o s t
p a id . P a r i s  N ovelty , A lk in s  B ld g ., W in 
n ipeg .

W H E N  CO W 8  O R  M A R E S W O N 'T  C A TC H
—S tic k s -E m  u se d  b e fo re  se rv ice , B etties 
th e m  o r  y o u r  m o n ey  b ack . R e m e d y  p ro v ed  
by  50 y e a r s  use . R e p o r te d  fa ilu re *  less 
th a n  1 p e r  c en t. 85c. p e r  cow ; $3 .t5  fo r  4, 
p o s tp a id . B o o k le t f re e . H a in e s  H o ls te in  
F a rm s , 507-C, C a rm a n , M an ito b a .

V,YW»ho« « i—  V
A  SUR SHOT(..*»- arxovm-

W  A  re a l life -s a v e r  fo r  b o t a n d  m  
w w o rm - in fe s te d  Jiorses. F a i r -  §  

v iew  C h em ica l Co., L td ., R e g in a .

OLD GOLD
F IN E  G OLD  |3 5 .  P E R -  O U N C E . B E  S U R E
to  g e t fu ll p r ic e  fo r  y o u r o ld  g o ld  Jew elle ry , 
go ld  te e th , e tc ., b y  d e a lin g  d ir e c t  w ith  r e 
finers. C ash  b y  r e tu r n  m a ll. P a rc e ls  r e 
tu rn e d  p re p a re d  If n o t sa tis f ie d . P ro v in c ia l 
R efin e rs , D ep t. 24, *61 Y onge S t. T o ro n to .

MISCELLANEOUS
S E L L IN G  SE A SO N E D  P O P L A R  W O O D , 
$34.00 p e r  ca r, F .O .B . P o p la r f ie ld  o r  S ilver,
M an. M ike Sw edlo, P o p la r f ie ld , M an.______
S H E E T  M E T A L  M F R S . ’ C O R R U G A T E D  
Iro n  a t  B a rg a in  P ric e s . E v e ry th in g  in  
S h e e t M eta l. C a n a d ia n  R o g e rs  L td ., 1109
W in n ip e g  A ve., W inn ipeg .____________________
R E A L L Y  GOOD G A R D E N  S E E D S  A T  M OD- 
e ra te  p rices . I f  In te re s te d  g e t  m y  list. 
T o m a to e s— "A bel” , n ew  e a r ly ;  "B iso n ” , new  
h e a v y  c ro p p e r ; “E a r l la n a ” , o ld  fa v o r ite . A ll 
In 6c a n d  10c p a c k e ts . 15 p a c k e ts  h o m e
g ro w n  f lo w e r seeds— 25c. J o h n  H Iscock ,
B a ld u r, M an_______________
W IL L  E X C H A N G E  30-00 H A R T -P A R R  
E n g in e  a n d  8-fu rro w  J o h n  D ee re  P low , b o th  
In good co n d itio n , fo r  sm a ll en g in e  In good 
co n d itio n  o r $600 c a sh . A r th u r  F o rs te r . 
P e te rs f le ld .________ __ _________________________

SECOND HAND PIPE AND 
FITTINGS

A ll s izes  in  w ell p ip in g , 2 -In ch  b o ile r flues, 
f i t t in g s ,  va lves , p u lley s, p lu m b in g  a n d  h e a t 
in g  m a te r ia ls . 2 -inch  Iron  p ip e  fen ce  p ic k e ts  
a n d  w ire . S c h w a rtz  I ro n  *  M eta l Co., *99 
J a r v is  A ve., W in n ip eg . P h o n e  61 «8«.

POULTRY
S a y  y o u  sa w  I t  in  " T h e  C o -o p e ra to r ”

10 FREE CHICKS1 ”
O u r *  16 y e a r  s ’ 
H a tc h in g  B re d - to -  
L a y  C h ic k s  g u a r 
a n te e s  y o u  1 0 0 % 
v a l u e  fo r  y o u r  
m o n ey . B o o k in g  in  
a d v a n c e  la y o u r  
g u a ra n te e  t h a t  you 
w ill re ce iv e  c h ic k s  
on  d a ta  w a n te d . 

, . P u r  eg g a  a r e  fro m
M a n ito b a  a n d  S a s k a tc h e w a n  B a n d e d  a n d  
B lo o d -T e s te d  H ens. T en  e x tr a  C h ick s  w ith  
o rd e r s  o f  e a c h  100 p a id  th is  m o n th .

A p ril M ay J u n e
B a r r e d  R o c k s .......... p e r  100 f l l , 2 5  $10.75 f  #.25
W h ite  L e g h o rn s ......  ”  10.25 9.75 8.85
W h ite  W y a n d o tte a  "  12.25  11.75  i o .*5
R h o d e  I s la n d  R e d s  ”  12.25 11.75 10.*5
G u a ra n te e  100% L ive  D e liv e ry . B a b y  C h ick  
C a ta lo g u e  w ill be re a d y  soon. S en d  fo r  one.

A lex Taylor H atchery
362 F u rb y  S t. W IN N IP E G , M an .

----10  FREE CHICKS
We offer Ten Free Chicks on each 100 
and five Free wth eadi 50 If your 
•order is placed now with cash in full.

Wo are contracting 
hatching eg& from the 
best Government Ap
proved and banded 
flocks In each Province.
Wc guarantee 100 peri 
ccnt live arrivals, strong, 
healthy chicks. Two 

batches each week, starting March 8.
Price per 100 Mar. & Apr. May June

W hite Leghorns ............................. $ 1 0 .7 5  $ 9 .7 5  $ 8  2 5
Barred Rocks ....................................  11.75 1 0 .7 5  9 .2 5
W hite Wyandotte* ....................  12.75 1 1 . 7 5  1 0 .2 5
Rhode Island Reds .................  1 2 .7 5  1 1 . 7 5  • 1 0 .2 5
Biaek Minoccas ........................... 1 2 .7 5  1 1 .7 5  1 0 .2 5

Write today for Free 1935 Catalog.
THE HAMBLEY ELECTRIC HATCHERIES

Winnipeg, Regina, Saskatoon, Cal#ary, 
Edm onton, Vancouver, Carman, Daaphin, 

^ ^ ^ D e l o r a i n e ,  Roland, Stockholm, Yorkton

CHAMPION CHICKS
are the chicks you should buy 

for Greater Poultry Profits.
The best proof we can five 
Is tllic repeating orders from
customers, some having ordered 
CHAMPION'S yearly for six 
years and more. Eventually 

* u = a  you will buy CHAMPIONS! 
Why not nowl Champions are hatched from Mani
toba Inspected and Saskatchewan Banded and Blood- 
testod flocks. 100 per cent live arrival and chicks 
on date wantbd guaranteed. 10 extra chicks per 
100 if ordered this month. Free Folder.

March Ap ril May
W hite Leghorns ........................$ 1 0 .7 5  $ 1 0 .5 0 .  $ 9 .7 5
Barred Reeks ...............................  1 1 .7 5  1 1 .2 5  1 0 T 75
Other Breeds ................................... 1 2 .7 5  1 2 .2 5  1 1 . 7 5

Grade “ A A ”  Quality, Trade-M a rk R e j’ d :
W hite Leghorns ........................... $ 1 4 .0 0  $ 1 3 .0 0  $ 1 2 .0 0
Barred Rocks ................................ 1 5 .0 0  1 4 .0 0  1 3 .0 0
Wyandotte Reds ..........................  1 6.00 1 5 .0 0  1 4 .0 0

For Sexed Pullet Chicks write t!o 
"M a n ito b a ’ s Oldest Established Hatchery”

E .  S . M I L L E R  H A T C H E R I E S ,
2 5 8 -2 6 0  Main Street Winnipeg, Manitoba

r e l ia b l e  b a b y  c h ic k s
10 FREE Chicks with cach 100 
ordered before Man* 1. Our ejg? 
are from Manitoba Inspected and 
Saskatchewan Banded and Blood- 
tested Flocks. Wc guarantee 100 
per ccnt live arrival. Highest Quality. 

Chicks on date p'romised. March Ap ril May
W hite Leghorns .................... $ 1 0 .7 5  $ 1 0 .2 5  $ 9 .7 5
Barrad Rocks ..............................  1 1 . 7 5  1 1 .2 5  1 0  7 5
Other Breeds ..................................  1 2 .7 5  1 2 .2 5  1 1 .7 5

“ A A ”  Q a a llty, with Breed in# Certificate:
W bKa Leghorns ...........................$ 1 4 :0 0  $ 1 3 .0 0  $ 1 2 .0 0
Barred Racks ..............................  1 5 .0 0  1 4 .0 0  1 3 .0 0
W yandotte*, Reds ............  16.00  1 5 .0 0  1 4 .0 0
FREE folder. Spedal Discounts for 500 or over.

For sexed pulleti chicks write us.
R E L I A B L E  H A T C H E R I E S . W limlpag, M an.



P H O N E  9 1  059

ALBERTA HOTEL
Just south o f C .P .R . Hotel 7 1 7  Main Street

Hot and Cold Running Water In all Rooms 
m i. HERBERT, Manager

Rates: Per day, 50c; $2 50 and $3.00 per week 
Good Parking at rear of Hotel

A COMPACT GUIDE
“PERFECT HEALTH

gaining
health

S t H O

YOUR

COP'f
tO 'O flf

64 Pages 
45 Illustrations

R ev ea ls  th e  
D ru g le ss  W ay 
to  H e a lth !

T h is  v a lu ab le  new  b ook le t fu lly  describes 
th e  s tr ic t ly  n a tu ra l, d ru g le ss  m e th o d s  by 
w h ic h  Ju lia n  P. T hom as, M.D., res to red  
th o u s a n d s  to h e a lth  a t  h is  fam ous S a n ita r 
iu m — m eth o d s you can  read ily  ap p ly  In y o u r 
ow n  hom e.

IS  YOUR A IL M E N T  IN  T H IS  L IS T ?  
H e re  Is a  p a r t ia l lis t o f com m on a ilm e n ts  
w h ic h  th is  com pact g u id e  ex p la in s  In d e ta il, 
g iv in g  p rac tic a l, p roven  m e th o d s  fo r th e i r  
r a p id  co rrec tio n :
A STH M A  
A K T IIK IT IS  
B R O N C H IT IS  
C O N ST IPA T IO N  
IN D IG E S T IO N  
C A T A R R H  
GAS PA IN S  
K ID N E Y S  
L IV E R  
N E R V E S  
S L E E P L E S S N E S S  
R H E U M A T ISM  
N E U R IT IS  
P IL E S
U N D E R W E IG H T  JU L IA N  PT
A C ID  ST O M A C n THOM AS, M D ,
S K IN  T R O U B L E S w h o s e  s a n i ta r iu m
F E M A L E  re m e d ie s  a re  fu lly

D IS O R D E R S  d e ta ile d  In th is  n ew
COLD S booklet.

A R T IC L E S  O F  A M A ZIN G  IN T E R E S T  
" A c tu a l X -R ay  P h o to g ra p h s  of In n e r  N eg 
le c t” . , "M y D re a d fu l E xperience  w ith
a  T A P E W O R M !" . . . " D e a th  a t  th e  D in n e r 
T a b le ” . . . " W h a t K illed  T h is  M an ?” T hese  
a re  b u t a  few  of th e  sp ec ia l a r t ic le s  In th is  
b o o k le t th a t  you w ill re a d  w ith  trem en d o u s 
in te re s t .

AIL COUPON TO DAY
"T h is  book le t led  to  th e  sa lv a tio n  of m y  

h e a l th ,” d ec la red  th e  R ev. D r. H. H udson , 
483 M ary land  St., W in n ip eg , an d  he  Is b u t 
one of th e  th o u sa n d s  w ho h av e  exp ressed  
e q u a l g ra t i tu d e  fo r th is  h e lp fu l In fo rm atio n . 
I t  m a y  p rove th e  v e ry  book t h a t  w ill solve 
y o u r h e a lth  p rob lem , too.
S en d  th e  coupon, o r a  le t te r , o r p o s ta l c a rd  

fo r  I t now .

HEALTH SUPPLY CENTRE
325 Donald St., Winnipeg, Man.

P le a se  send me, w ith o u t an y  ob liga tion  on 
m y  p a r t , your c o m p a c t gu id e  to p e rfe c t 
h e a l th — by m eans of h e rb s  a n d  foods. I  e n 
c lose five cen ts in s ta m p s  to  h e lp  d e fra y  
h a n d lin g  an d  m a ilin g  costs.
N a m e  .................................................................................

A d d re ss  ............................................................................

IM P O R T A N T : T h is  bo o k le t is F R E E  " f o r  a  
lim ite d  tim e  only. A f te r  M arch  30, 193S, e n 
c lo se  25 ce n ts  w ith  th e  coupon.

Label Your Cattle
The or

D U R 9  S h e e p
EAR TAG

T he ta g  th a t  s ta y s  
on.

S end fo r free  sam p le  
a n d  P rice  L ist.

Maple Leaf Stamp and Stencil 
Co., Ltd.

470 M ain S t., W inn ipeg . P h o n e  29 233

>

You get greatest value 
for the money when 
you buy a

MASSEY-HARRIS 
No. 11 DRILL

The All - Steel Drill with 
Feed Rolls milled for even, 
accurate sowing—the Drill 
with Front Pressure Furrow 
Openers—the Drill with the 
Famous Massey-Harris Rigid 
Steel Box—the Drill with 
the strongest Frame — the 
Drill with Two - W heel 
Driven Power Lift — the 
Drill with the Centre Seed 
Delivery Double Discs.

Get Full Particulars 
From Your Local Agent 

or
Write Your T^earest Branch 

For Folder

MILLAR, MACDONALD 8 CO.
Chartered A ccountants 

W innipeg

A uditors to :

M an ito b a  P oo l E le v a to r s  
M an ito b a  P o u l t ry  P oo l 
C an ad ian  P o u l t ry  P ool 
M an ito b a  C o -o p e ra tiv e  L iv e s to c k  
C an ad ian  L iv e s to c k  C o -o p e ra tiv e  
M an ito b a  C o -o p e ra tiv e  W h o le s a le  
C o n su m ers’ O il C o -o p era tiv e* .

> J >

FOR BETTER CROPS
USE

MASSEY-HARRIS 
CENTRE SEED DELIVERY 

DOUBLE DISCS
They drop the seed into the bo t
tom  o f a wide furrow — down 
where it germinates quickly, *ets 
off to a good start and has room  
for full development.
Massey - Harris C en tre  Seed  
Delivery D ouble Discs sow a t a  
more uniform depth and tha t 
promotes uniform growth and 
maturity.

fMA;

M A S S E Y  HARRIS CO. LIMITED
i  '  l A H i i s i i r n  1 0 1 /

I V M I ’ M .  H K ' M i os  K f (. ( \  \  SANK .M U ,,.’ . . . . .
( \ K . . \ | > \  v . v , I I I  ( t l< l< I \  | \ n | ( K I O \

V\MO"\,K UIKONro MOMK, \| momha
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